TEDITOR’S NOTE!

Six Decades
and Counting

IT TAKES AWHOLE WORLD of people and decades to grow a profession. The one current-
ly known as workplace learning and performance has a thousand parents in hundreds
of countries. Their explorations and experiments, research, aspirations, and failures
have helped build the profession and its body of knowledge and practice to its current
state. All of that progress has been captured in the pages of this magazine. If ASTD is the
proud parent of the profession, the magazine is the doting chronicler of its growing up.

Just after World War II, the magazine was hatched by trainers from the baby boom
generation. Issues from that era are laced with patriotism and the practical tasks of get-
ting the economy back on track after the war. As time passed and the field opened its
collective mind to new influences, all manner of practice and opinion began to be re-
ported in these pages. Everything from behaviorism and feminism, to globalization had
its day. And it’s a pretty good record of dress codes through the decades. Remember
leisure suits for men and those awful bow ties for women?

This celebratory issue reminds us that a lot has changed—the size, the look, and the
content have all morphed with the profession. Even the magazine’s name has changed
six times as the profession moved from training to a broader role. T+D has kept up with
changes in the industry—and in many cases, led them.

In magazine years, 60 is pretty impressive. Magazine publishing industry experts say
that a decade after starting up, only about one in ten titles is still viable. Today, half of all
the new magazines launched don’t celebrate their first anniversaries, let alone a second
issue. But this magazine is fueled by the professionals it serves and the energy of its
parent, ASTD. So we anticipate another 60 years without a break in stride. At 60, we're
just warming up.

Gt sty

Pat Galagan
Executive Editor, ASTD
pgalagan@astd.org

8 TDSeptember 2006 Copyright ASTD, September 2006

CONTACT US

RESPONSES sent to Mailbox are
considered available for publication
and may be edited for length and clarity.

Please send comments to

Email: mailbox@astd.org. Provide your name,
organization, and location. Your email address
will be published unless you request otherwise.
Mail: 7+D, 1640 King Street, Box 1443,
Alexandria, VA 22313-2043

Fax: 703.683.9591

Website: tdmagazine.astd.org

Author Guidelines:
Go to tdmagazine.astd.org.

Submissions:
Send to submissions@astd.org.

For made-to-order or electronic reprints:
Call The Reprint Outsource, 717.394.7350
(bulk) or to purchase single copies online,

go to the ASTD Online Store at store.astd.org.

For permission to photocopy:
Copyright Clearance Center, 978.750.8400,
www.copyright.com.

Request back issues:
ASTD’s Customer Care Center, 800.NAT.ASTD.

Questions about your subscription?
Contact 800.NAT.ASTD or
subscriberservice@astd.org.

Do you want to advertise in T+D?
Contact 703.683.8175 or
advertising@astd.org.



+

ASTD
1640 King Street, Box 1443,
Alexandria, VA 22313-2043

Executive Editor
Patricia A. Galagan
pgalagan@astd.org

Managing Editor
Paula Ketter
pketter@astd.org

Senior Associate Editor
Josephine Rossi
jrossi@astd.org

Associate Editor
Michael Laff
mlaff@astd.org

Creative Director
Alizah Epstein

Art Director
Elizabeth Z. Jones

Graphic Designer
Steve Fife

Circulation Manager
Marnee Beck
mbeck@astd.org

Director of Sales & South
Richa Batra, 703.683.8127
rbatra@astd.org

Northeast/Europe/Middle East
Senior Account Executive
Mark Stout, 703.683.8142
mstout@astd.org

West Coast/Canada/Asia
Account Executive

Lyndsey Toto, 703.683.8124
[toto@astd.org

Midwest/South America

Account Executive

Joel Nepomuceno, 703.683.9210
joel@astd.org

For ad specifications, contact
703.683.8175
advertising@astd.org

Customer Service/Subscriptions
703.683.8100
www.astd.org

PRINTED IN THE
UNITED STATES OF AMERICA

©2006, ASTD Inc. All rights reserved. Opinions ex-
pressed by contributors are not necessarily those of
the Society. The appearance in T+D of advertise-
ments and product or service information does not
constitute endorsement by the Society. The publisher
has not investigated the claims made by any adver-
tiser; product information is based solely on material
received from suppliers. Send editorial communica-
tions to the editor. Send inquiries concerning sub-
scriptions and membership to the Customer Care
Center. Printed by Cadmus Specialty Publications,
2901 Byrdhill Road, Richmond, VA 23228-5867.

Copyright ASTD, September 2006





