Here’s a simple and effective marketing plan to promote the ATD Northeast Florida Annual Event on LinkedIn and through your monthly memos. This plan balances communication to keep people engaged without overwhelming them.


NOVEMBER

Objective: Tease the event and generate early excitement.

· LinkedIn Post (1st or 2nd week of November):
	•	Headline: “Something Big is Coming: Save the Date!”
	•	Post: “We’re excited to announce that on January 31st, 2025, ATD Northeast Florida will be hosting our highly anticipated Annual Event at the downtown public library. Stay tuned for more details on our ‘Future Forward’ theme and our amazing lineup of speakers!”
	•	Call-to-action: Save the date and subscribe to updates.
· Monthly Memo (November 1st):
•	Add a small blurb about the event: “Mark your calendars for January 31st, 2025—our annual event is going to be a can’t-miss opportunity to hear from dynamic young professionals on AI and the future of our workforce!”



DECEMBER

Objective: Build excitement by introducing the speakers.

LinkedIn Post (Mid-December):
	•	Headline: “Meet Our Speakers: Future Leaders on the Power of AI”
	•	Post: “We are thrilled to introduce the incredible speakers for our Annual Event on January 31st, 2025! This panel of young professionals will dive into how AI and emerging technologies are reshaping the future of talent development. Stay tuned for insights, inspiration, and actionable strategies for your team.”
	•	Call-to-action: Register now to secure your spot!
Monthly Memo (December 1st):
•	Feature the speaker lineup: “Get ready to be inspired! Our January 31st, 2025 event will feature a young professionals panel discussing AI and emerging trends. Don’t miss the chance to hear directly from the future leaders of our industry!”


JANUARY

Objective: Final push for registrations, focusing on the event experience and the ‘Future Forward’ theme.

LinkedIn Post (Mid-January):
	•	Headline: “Don’t Miss Out: Step into the Future with Us!”
	•	Post: “Time is running out! Join us on January 31st, 2025, as we step into the future of talent development. From AI to the latest workforce trends, this event will equip you with the tools to stay ahead in 2025 and beyond. Register now before seats fill up!”
	•	Call-to-action: Register today—limited seats available!
Monthly Memo (January 1st):
•	Emphasize registration urgency and the event’s relevance: “There’s still time to register for our annual event on January 31st, 2025! Don’t miss this opportunity to dive deep into the future of talent development and network with fellow professionals. Seats are limited, so act fast!”




Extra Opportunities:

	•	Coggin School of Business Sponsorship: If they sponsor, acknowledge them in posts and memos in December and January, mentioning their support and involvement.

This plan keeps the messaging spaced out, with clear calls to action that guide your audience toward the event without overwhelming/spamming them.
