
IF YOU SAW people over the age of 45 dancing around in front of the Rolling Stones
during the Super Bowl halftime show, you can thank me. Well, not me specifically, but
people like me who railed at the news that the NFL imagemeisters, who, claiming safe-
ty and stamina as the reason, were set to ban the grayhairs from the on-field party. On
my blog I mentioned how silly that seemed. Those kinds of responses—thousands of
them—managed to change the minds of the NFL before the next news cycle dawned.

To paraphrase a 1960s slogan: Power to the OLD people.
Having turned 54 last month, I am more than a bit sensitive to being referred to as

an “older worker.” But by most definitions, that is what I am. Our cover feature this
month on the skills gap touches on the question of whether people of my generation
are leaving the workforce or hanging around longer than expected. A fear a few years
ago was that the baby boomers would head for the hills en masse, taking institutional
knowledge with them. Now, some people think we will hang around too long and cut
down on opportunities for younger workers to move up. Not to mention that, in many
cases, the older workers earn higher salaries, which can be a detriment to a compa-
ny’s bottom line in this slash and burn business economy.

The problem of pronouncements on the topic is that they have mostly ignored that
being 50-plus today is quite different from a generation ago. Long before they reached
60, my parents ran off to Florida to become carefree retirees. So did so many others of
their generation. My generation, as far as I can tell, doesn’t want to call it quits quite yet.

The companies that continue to employ us have to make some tough decisions,
however. If they want us to hang around, then they need to accommodate our learn-
ing needs (or possibly turn us into sage advisors and coaches). They should leverage
our knowledge for the entire organization. Employers should also accept that many of
us want to play a reduced role, but still be connected to our organizations.We may not
want to dance like fools in front of the Rolling Stones. (Frankly, many of us have al-
ready done that.) But we don’t want to be told that we can’t.
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