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E-Trash

Where do old computers go to die? My
aged Pentium tower, recently retired, is
currently enjoying the Shangri-La
at the foot of my bed—that is, after
enjoying a brief stay in the bedroom
closet, then the hall closet, and even an
overnighter in the bathroom. (Don’t
ask.) But its days are numbered. After
several stubbed toes, | was ready to
throw that hunk of circuit board and
tin as far as | could, if I only knew
where. A trip to the Web was in order.

And lo and behold, what chip have |
been living under?

A current National Safety Council
study estimates that more than 315
million computers will be obsolete and
ready for the dump by 2004. That
same study also suggests that nearly 75
percent of computers bought in the
United States remain stowed away in
the closets and basements of people’s
homes. The fact that I'm not the only
one forced to deal with the remnants of
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A recent Nielsen/NetRatings online audience
measurement determined that while \WOITIEN
dominate Internet usage at home
(51 percent), men still dominate
usage at work.

According to NetRatings, women initiated 11
percent fewer surfing sessions, spent 18 percent
less time online, and viewed 13 percent fewer
Webpages. The explanation? NetRatings ana-
lysts point to decades-old occupational stratifi-
cation. “Women are still clustered in clerical and
administrative fields, while men dominate pro-
fessional, executive, or managerial positions,”
says Dawn McCaffrey Brozek, a NetRatings
senior Internet analyst.

Of NetRatings surfing population, 12.2 million
men are employed in professional, executive, and
managerial positions. Only 5.5 million women are

employed in similar roles.

outdated technology is of little consola-
tion. E-trash, as our discarded comput-
ers and consumer electronics are so
cleverly called, is a serious problem,
economically and environmentally.
Lead, mercury, and other heavy met-
als, such as cadmium, threaten the health
of the nervous system, brain, and liver.
When computers are discarded in land-
fills or their components incinerated,
chemicals leach into the soil and toxins
are released into the air. If the NSC esti-

mate is correct, obsolete computers and
monitors will generate 1.2 billion pounds
of lead waste alone by 2004. Estimates to
dispose of the U.S. stockpile of discarded
computers and e-trash responsibly and
lessen deleterious environmental effects,
run to $.30 on the pound. Considering
that a typical computer with a monitor
weighs 50 to 70 pounds, the cost of dis-
posal for all of our e-trash runs into the
billions. But that’s not the only concern of
environmentalists and recyclers.

What does a computer program-
mer have to do to get a little cred?
Snheak a video game into the middle
of an Excel spreadsheet and a host
of other entertaining (and not so
entertaining) diversions into our
computer programs, DVDs, even
hardware. Computer hardware that
is. Check out <{m www.eastereggs.com
and <» www.eggs.com for a list of the
best and worst that these hidden
tricks, called eggs, have to offer.

Some of the hunts are long,
most are frustrating, and a few
never pan out, as witnessed by
the often angry feedback from egg
hunters. But when they work, it’'s
like being a kid again, cracking
open a plastic egg and finding a
shiny quarter.

Dan Bayha, vice president of the
New Jersey-based recycler and reseller
Back Thru the Future Microcomputers
<{m www.thegreenpc.com is all fora
growing awareness, but he worries about
a lagging infrastructure for handling
e-trash. “In 1998, going to the most
recent statistics we have, our entire
industry processed only 3 million
machines,” he says. “When you start
looking at the numbers that [the NSC]
is asking us to handle over the next three
years, you're hit with the realization that
the computer recycling industry has to
increase capacity by a factor of 20.”

That’s a sobering fact that tempers
enthusiasm for current recycling and
take-back programs. A growing number
of cities are beginning to pick up elec-
tronic trash curbside for recycling, while
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retailers and manufacturers such as Best
Buy and Sony have rolled out take-back
programs in limited areas. Computer
manufacturers such as IBM and
Hewlett-Packard will recycle your old
computer for a nominal fee—usually
$15 to $30—and have implemented
take-back solutions for medium-sized
and enterprise-wide clients. But it has
been up to the growing segment of pri-
vately owned recycling centers, resellers,
and concerned not-for-profits to assume
the role of advocate. “A lot of people
need direction,” says Bayha. “Part of
that challenge is for entities to stand up
and go to the effort to give users and
enterprises the resources that will allow
them to find their way through this
mess"—a mess that is getting harder for
companies to clean up.

Federal and state EPA regulations have
become increasingly stringent, forcing
corporations to handle their discarded
hardware as hazardous waste, attaching
liabilities to large-volume generators, and
aggressively fining companies that
don’t discard their computers in an

environmentally responsible way.

“You'd be surprised by how many
companies dont have a clue, because, in
the past, they havent had to worry about
recycling the proper way. \We're astounded
by the conversations we have with billion-
dollar corporations,” says Bayha.

So what should you do? What should
your company do? The first step is to
get informed. Individuals aren't subject
to increased regulations that cover
corporations. A call to a local waste-
management facility or area Goodwill is
all it takes. If there isn't a dedicated drop
off, many cities offer events throughout
the year in which residents can dispose
of their e-trash. In addition, Websites
such as the National Recycling Coali-
tion’s <{m www.nrc-recycle.org offer
resources and a list of approved recy-
clers. If there are no outlets in your area,
out-of-state recyclers will often accept
your computer by mail.

If your company is ready to dump 100
CRT monitors, you have to consider EPA
regulations, as well as indemnity.

“Large corporations and state and

federal agencies should look for a recy-
cler that can provide them with a full
range of services but also give them a
high-level of confidence against any
future liabilities,” says Michael Alexan-
der, senior research associate with the
NRC. In order to do so, Alexander sug-
gests that companies look for recyclers
that can guarantee

« azero landfill policy

« destruction of all hard drives

« zero export of whole units to coun-
tries with substandard recycling proce-
dures, an issue that is as much a PR
liability as a legal one.

“Computer recycling isn’t a casual
issue any longer. It’s going to require
a bit of research,” says Bayha. “But
there are plenty of resources out there
to help you.”

William Powvell is an associate editor of
T+D; wpowell@astd.com.

@Work covers Internet technology
trends, news, and tips. Send comments,
questions, and items of interest to
atwork@astd.org.

Time to take out the e-trash?

Environmental Protection Agency
<{n www.epa.gov

National Safety Council
<{m www.nsc.org

Resource Recycling’s E-Scrap News
<{n www.resource-recycling.com

UsedComputer.com
<{n www.usedcomputer.com/nonprof.html

Per Scholas
<{n www.perscholas.org
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AAA Environmental Inc.
<o www.aaaenvironmentalinc.com

EIA Environment
< \www.eiae.org

Computer Recycling Center
<

WWW.Crc.org
PEP National Directory of

Computer Recycling Centers

< www.microweb.com/pepsite/Recycle/
recycle_index.html

National Recycling Coalition
< www.nre-recycle.org

Hewlett-Packard Hardware

Recycling Services

< www.hp.com/hpinfo/community/
environment/recycle/index.htm

Dell Exchange
< \www.dell4me.com/del lexchange

IBM PC Recycling Service
< \\ww.ibm.com/ibm/environment
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. I want to enroll or renew as an ASTD member:

|ﬁblassrc Membership .

Enjoy a wide range of career- enhancrng products and services: publrcatrons and research reports
extensive online resources, members-only discounts, and more. (ASTD Classic Members receive T+D
magazine, our flagship publication, at an annual subscription rate of $60 as part of their membership dues.)

. I want to add even more value to my Classic Membership with my choice of
additional features — priced at significant savings.

» Select “best of the best” books and periodicals:

[JASTD Book Club (valued up to $129) .

Participants receive selected ASTD-published books that are especrally chosen for therr qualrty,

practicality and relevance (4/year)

[JInfo-line Subscription (a $129 value) . .
Subscribers receive monthly issues of this must-have reference tooI packed wrth |nformat|on on

training and performance topics (12/year)

» Choose from professional interest categories:

[JTraining (a $299 value) .

Includes annual subscription to Info- Irne (12/year) trmely ASTD publrshed books (2/year) and

includes Pfeiffer’s Best of Annual (1/year)

[]Organization Development/Leadership (a $297 value). . . .
Leader to Leader (4/year) by the Drucker Foundation, and Leadership in Actron (6/year) by the
Center for Creative Leadership and one brand new career enhancing publication.

[JE-learning (a $269 value) .

Includes Training Media Review 24-hour onIrne database and e- newsletter (6/year) and
one brand new career enhancing publication.

[JConsulting (a $125 value) .

Includes annual subscription to C2M (4/year) and one brand new career enhancrng publrcatron

. Payment method:
1 My check, drawn on a U.S. bank and payable to ASTD, is enclosed.
[ Please charge my:  []Visa [] MasterCard

Country

] American Express

Cardt TTTTTTTTTTTTTTT] epoae[ TTT]

Print name as it appears on credit card

$150/year
(required)

. $129 $79

. $)29 $79

. $209 $130

. $297 $200

$269 $175

. $125 $75

ASTD DOES NOT SELL EMAIL ADDRESSES
Shipping and Special

Handllng Charges
Canada/

US. Mexico Other Total
FREE $25 $70 $

FREE $25 $70 $

FREE $25 $70 $

FREE $25 $70 §

FREE $25 $70 %

FREE $25 $30 $

FREE $25 $70 %

Total: $

Date

Wire Transfers or ACH Only: Send to Sun Trust Bank, Richmond, VA USA, Account Number 001124188.
For wire transfers, use ABA # 051-000-020. For ACH, use ABA # 055-002-707. When transferring funds, please include your name
and address, and indicate that the payment is for "ASTD Membership.” Please provide a copy of the bank’s transaction receipt when

submitting your application form.

. Return this application with payment to: ASTD, Box 1567, Merrifield, VA 22116-1567.
If you are using a credit card, you may fax this form to +1.703.299.8723.

For faster service, please call an ASTD Customer Care Associate at 1.800.628.2783 (U.S.) or +1.703.683.8100.
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