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Description of Effort: 
The Greater Detroit chapter established a monthly member profile that is shared online via our chapter blog and other social media channels.  Its purpose is to recognize and appreciate chapter members, facilitate networking connections among our chapter members, and encourage non-members to join the chapter.

Need(s) Addressed (please be specific): 
1. Some members find it difficult to get to know others in the chapter when they have only a brief networking time at the chapter meetings.  Even when they are acquainted they may not be aware of the details of their professional background.
2. Younger professionals and those who are new to the industry can benefit from the advice of other members, but may find it difficult to solicit that advice.
3. Members who are active participants in chapter activities, may feel that their contributions are not recognized or appreciated by other members.

What is your chapter’s mission?
“To promote the growth of workplace learning and performance by providing members with professional development opportunities, targeted services, and relevant events that impact business goals.”

How does this effort align with your chapter mission? Please provide specific examples.
Beyond “Googling”, networking with like professionals is fast becoming the primary means of sourcing and soliciting best practices for talent management professionals. Connecting members with one another using this program beyond member meetings is invaluable in providing targeted services to meet specific needs. Member of the month profile promotes not only the individual through recognition, but defines the person’s skill sets and experience to other members. If there is an identified need, when members are familiar with each other’s skills, experience and abilities, they can leverage the “member-to-member” relationship. 

How does this effort align with ASTD's mission? Please provide specific examples.
ASTD’s mission is to, “Empower professionals to develop knowledge & skills successfully.”  Networking with other professionals in the field plays a vital part in one’s professional development and career success. Our Member of the Month feature facilitates networking among our membership by highlighting the accomplishments and advice of a member who is a successful learning and development professional.



Target Audience (Who will benefit/has benefited?): 
1. The member who is featured in our Member of the Month blog article benefits by gaining appreciation from the chapter and recognition for his or her experience and wisdom.
2. Less experienced members gain valuable advice from the Member of the Month that is targeted at individuals new to the industry.
3. Non-members who read the monthly blog post may be encouraged to join the chapter based on the reasons for joining cited by the person profiled.



Costs/Resource Use: (Include any details regarding use of resources including monetary, donations, contributions, volunteer hours, people resources, etc. and how you went about getting these resources.)
1. There is no cost involved in including the monthly member profile in our chapter blog.  It is published on a WordPress account, which is free and available to anyone. 
2. There is a significant time commitment on the part of the VP Communications or Director of Social Media in establishing a chapter blog, and learning how to post articles on it.
3. Updating the monthly profile has been streamlined so that it takes the blog writer about an hour each month. Likewise, it takes the subject of the member profile about an hour to complete the questionnaire. 
 
How did you implement? 
1. I developed a single-page questionnaire in Microsoft Word that I send to potential Members of the Month. (attached)
2. I email this form to several candidates, asking them to complete the form and return it to me along with a digital photograph of themselves for the article.
3. I format the responses from the featured member into an article and post it on our chapter blog. (example attached)
4. I promote the article by publishing links to our blog on our chapter’s Facebook page, Twitter account, and LinkedIn group. (example attached)

What were the Outcomes? 
1. When an individual reads the blog article, they can find something in common with the member who is profiled, making it easier to approach and connect with that member in person.
2. The member who is profiled gains recognition within the chapter and can also use the article for self-promotion by including a link to it in their LinkedIn profile, email messages, etc.
3. Prospective members may be encouraged to join the chapter after observing that individual recognition is a benefit of membership.

Lessons Learned: 
1. People who are selected to complete the profile questionnaire do a more thorough and thoughtful job of it when they are not pressured by a deadline.  I email several forms at a time and publish them in the order they are returned to me.
4. I target individuals new to our industry by including this item in the questionnaire: What advice would you give to people entering the learning and development field?
5. I target readers who do not have a chapter membership by including this item: What benefits do you gain from membership in GDASTD?
6. I encourage dual membership by including this item: How long have you been member of GDASTD? National ASTD (if you are a member)? 


Please list the specific ASTD chapter resources that helped guide you in the process of completing this best practice (e.g. people, documents, policies, by-laws, etc):
	ASTD Social Media Toolkit


How did you become familiar with the Sharing Our Success (SOS) program?
· Saw or heard of SOS from twitter
· Saw or heard of SOS from Facebook
·  Saw or heard of SOS from another Chapter Leader
· Saw or heard of SOS from LinkedIn Chapter Leaders group
· Saw or heard of SOS on an area call with a NAC representative
· Found SOS on ASTD National website 
·  Other- heard of SOS at ALC

Please email completed forms to SOS@astd.org along with any supporting documents.




GDASTD MEMBER OF THE MONTH PROFILE 

Thank you for taking the time to complete this form.  Please use the questions listed below as a guidelines. You do not need to answer every one of them, and you can add to them as you see fit.   Our purpose is to provide a short introduction to the rest of our membership so they can get to know you better.  Thank you in advance for your response.


Your name as you want it to appear in the article:

How would you like us to list your current position?

What is your educational background?

How long have you been in the L&D field?

How long have you been member of GDASTD? National ASTD (if you are a member)? 

Why did you join? 

What benefits do you gain from membership?


What special skills do you possess that make you an effective L&D professional?


What advice do you have for people entering the L&D industry?


Anything else that our members would find of interest?
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April’s chapter member of the month is Claudia VonDrak. She is
a Performance Improvement Consultant at University of Michigan
Health Systems, on the Learning and Performance Improvement
Team. Claudiais one of the frst people | met at the GDASTD.
She struck me as poised and professional. She has awealth of
knowledge and experience (over 25 years) n the Training and
Organizational Development fields. | asked Claudia to share

some of her background and professional advice with the rest of
our members.

Why did you join GDASTD?

Initially, | was attracted to a programming event. As a former Chrysler employee who still
loves the automotive business, | took advantage of the opportunity to visit the new
Manufacturing Learning Center in Warren, Mi a few years ago. | was hooked.
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Bisp Detroit ASTD shared a link.
I Posted by HootSute 171 - Apri 24

Take a look at the profie of our new Member of the Month.

Comment or send me a message f you would ke to be profied in a
future post.

http://ow.ly/w8cPq

April Member of the Month - Claudia VonDrak
detastd.wordpress.com

Apri's chapter member of the month is Cauda...

Like - Comment - Share
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