EDITOR'S NOTE?

il mm.

Rebuild the
People, too

EVERY DAY in the office I walk several times past a certain poster on the wall. Its mes-
sage is the mission of ASTD. Through exceptional learning and performance we create a
world that works better. Nice words, but [ will admit they seemed somewhat abstract
until recently.

An interview on National Public Radio with Michael Olivier, the secretary of econom-
ic development for the state of Louisiana, brought those words into sharp focus for me.
Olivier noted that a newly skilled workforce will be required for a new New Orleans. “We
want our people back,” he told the interviewer. “We want them to have an opportunity to
have quality jobs. We are going to put a great deal of time and effort and money into
training. We are going to need a significant workforce to come back and to build anew.”

Anyone who ever wandered away from the French Quarter or the Garden District in
the Big Easy brushed up against the poverty that engulfed portions of New Orleans
prior to the Katrina catastrophe. Dozens of rebuilding plans and visions of a renewed
city aim to erase, or at least mitigate, those pockets of poverty. Almost all of those
plans talk of jobs. And to fill those jobs, in many cases, a differently skilled workforce
will be necessary.

A world that works better. In New Orleans that new workforce—with new skills—is
going to be every bit as vital as repaired levees and electricity. If the powers that be—
federal, state, private, and non-governmental organizations—don’t commit them-
selves to rebuilding the human capital as well, then what is the point? If those groups
are capable enough to scrape away the battered infrastructure in New Orleans, and
across the devastated Gulf Coast, and build new shiny neighborhoods that enable new
businesses, let’s hope they are also bright enough to know that the knowledge infra-
structure has to be rebuilt as well. You know that of course, being in the business, but
don’t take it for granted that others do. Now is the time to remind folks that learning
makes the world work better.
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