
Enough said?
We’re talking about e-learning, of course.

This phenomenon of the training industry is 
going to keep changing at a rate faster than the
life span of an August fruit fly, so we’re just 
trying to keep up.

In particular, in this issue devoted largely 
to the E topic, John Coné and Dana Robinson 
examine how e-learning benefits human 
performance, in their article “The Power of 
E-Performance.” 

In “Why Blended Will Win,” Jack Zenger
and Curt Uehlein take a balanced view of e-
learning versus c-learning (the traditional classroom approach)—
predicting that the “lion will lie down with the lamb.” Samantha Chap-
nick fills us in on the technology landscape of Scotland, in “Scotland
Does E-Learning.” Martyn Sloman, a trainer in the United Kingdom,
makes some observations about  e-learning in the United States in his
piece “State of the E-Nation.” And Peter Martin’s regular column, E-
Finance, gives the e-learning market report.

But there’s more to life than E. Stacey Wagner updates us on the hot
topic of retention, and much has changed in a year. And Mailbox has feed-
back from readers—maybe you!—on T+D’s new look. I promise you that
we didn’t censor any negative reactions, though of course those were in
the minority. See you in the fall!
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