
Here it is July and I’m writing the Front Page for
the September issue. Such is the magazine
business. I have to wonder: What momentous
(or even not so momentous) event might hap-
pen before September that would render what I
say here irrelevant and outdated at best, ridicu-
lous at worst? 

This field of workplace learning—and the
world—is changing so fast, especially in the
area the September issue covers: the supplier
market and, in particular, the e-learning supplier
market. E-firms are here today, gone tomorrow,
spawning and gobbling up the competition—as
we learn in ASTD editor-in-chief Pat Galagan’s article, “Swimming With
the Big Fish.” Focusing on another arena of the supplier market, T+D
associate editor William Powell looks at sales training, and startup consul-
tant David Zahn offers some general tips he has learned firsthand by
working with suppliers.

Speaking of e-learning, some recent reader feedback questions
whether T+D is now all about the e-thing and has forgotten training and
development. Don’t let the new logo throw you off: It still says Training
& Development on the spine. T+D absolutely still covers t and d, and e
(as it’s not going away), as well as the issues and information trainers
need to succeed in their new role as strategic business partners in their
organizations.

And I think I can safely say that everything I’ve just written will still be
true by the time you read this.
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