	Chapter Name
	Los Angeles

	Chapter Number (ex. CH0000)
	CH8028

	Chapter Location (City, State)
	Los Angeles

	Chapter Membership Size
	Medium (101 - 349)

	Contact Person for this Submission:
	Anthony Lewis

	Email Address:
	lewis.anthony@me.com

	Phone Number:
	(323) - 229 - 7722

	Chapter Board Position:
	President

	Chapter Website URL:
	http://www.atdla.org

	Submission Title:
	My Story

	Submission Description:
	Tony Bingham suggested we share this with you for consideration. Use this link to watch a special video that was created and shown at the chapter talent development conference closing meeting session. 

https://www.youtube.com/watch?v=ifux9YdhZtQ

	Need(s) Addressed? Please be specific.
	The purpose of the video was to reinforce the chapter's local presence. Making relationships and being part of a local network that can help build careers.

	What is your chapter's mission?
	MISSION
Providing local presence with the best practices in talent development.

VISION
ATD-LA enables trainers, consultants and organizations to continually improve their learning and performance improvement interventions by offering diverse programs, partnering, networking and volunteer opportunities for its members.
As a professional service organization, ATD-LA is dedicated to disseminating leading-edge knowledge. We develop and provide for skills, ideas, methods, and networking forums to address the needs of our membership and design and implement methods to assure that organizations achieve their strategic objectives in an ever changing environment.

As a non-profit service organization, we are committed to being quality-oriented and fiscally responsible while actively marketing our services. ATD-LA membership encompasses practitioners with a broad range of skill levels and functional orientations and others committed to and impacted by the practice of talent development.

The focus of our activities includes vision and leadership, the opportunity to develop and hone those skills through in-depth, uniquely tailored programs, events, materials and volunteerism and the opportunity for professional interaction through internal and external partnering and networking.

	How does this effort align with your chapter's mission (Please provide specific examples)?
	This video is a direct alignment with how being part of a non profit professional organization can help career growth, and personal fulfillment.

	National ATD's mission is to "empower professionals to develop talent in the workplace". How does this submission align with ATD's mission? Please provide specific examples.
	Absolutely, this video tell a story of Anthony's career which illustrated how he was empowered to grow and use the power of ATD to learn during his career journey.

	Target Audience: (Who will benefit/has benefited from this effort?)
	All members and non-members can relate to this story.

	Costs/Resources Used: (include any details regarding use of resources including monetary, donations, contributions, volunteer hours, people resources, etc. and how you went about getting these resources)
	The video clip was created by using the Fiverr gig, costing around $78, with one week turnaround. Anthony wrote the script and provided creative direction for the Fiverr designer. Anthony wrote his story script for the voice over designer, 250 words.

https://www.fiverr.com/explainer_hero/make-professional-whiteboard-animation?extras=16356309-1%2C37216420-1%2C37216425-1%2C37216430-1%2C37216440-1%2C37216445-1%2C37216450-1%2C37216455-1&from_buyers_hp=1&quantity=1

	How did you implement: (please give a brief description)
	Video was used at the conference and shown to around 150 participants, then posted at social media pages.

	What were the Outcomes: (Please include hard data regarding financial gains, membership increases, target audience satisfaction levels, publicity for the chapter or for the profession, etc.)
	EXCELLENT feedback from the participants at the conference. Several guests told the board of director that they were emotionally moved by watching the video because they could relate to the story.

	Lessons Learned: (hints and tips for other chapters who may be considering a similar effort)
	Telling a personal story helps other build an emotional connection with the local chapter and those that are leading it. Emotional connections are valuable and aid to the chapter value proposition.

	Please list the specific ATD chapter resources that helped guide you in the process of completing this best practice (e.g. people, documents, policies, by-laws, etc.):
	Anthony helped write the script. ATD-LA logo was applied. Anthony's professional photo was added for likeness.

	Please attach any documents that help support this submission: (additional documents should be sent to SOS@td.org)
	[bookmark: _GoBack]White board video clip script.docx

	How did you become familiar with the Sharing Our Success (SOS) program?
	Other

	If you selected "other", please explain your response. 
	We have submitted one prior, Tony Bingham attended the conference and saw this video and recommended we submit SOS

	Would you be willing to present on this submission at the ATD Chapter Leaders Conference (ALC)? *Request for Proposals (RFPs) open in May of each year at td.org/alc. Selected session facilitators receive complimentary registration.
	No



